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Here’s an easy-to-follow, practical, easily-implementable, 21st-Century marketing book for academic and
special libraries. Written by two practicing librarians who are passionate about communicating with users,
the book provides both the inspiration and drive to market your library and practical tips and suggestions on
how to do that effectively.

Topics covered include:
The process of planning a marketing campaign and how some time spent on planning at the outset can help●

keep you focused and help you determine your level of success.
The importance of using brands and brand identity to help you establish your library’s brand and market●

that aggressively to your users and potential users. Brand consistency is stressed here.
Marketing tools:●

Digital publications,❍

Social media,❍

Visual and print marketing materials,❍

Personal interactions❍

Events❍

you can use throughout the year.●

For each topic, we will talk about best practices, what works, what often doesn’t, and we share best concise
case studies from all types of academic and special libraries.
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From reader reviews:

Todd Quesinberry:

What do you about book? It is not important along? Or just adding material when you require something to
explain what the ones you have problem? How about your time? Or are you busy man or woman? If you
don't have spare time to try and do others business, it is give you a sense of feeling bored faster. And you
have time? What did you do? Everyone has many questions above. The doctor has to answer that question
mainly because just their can do this. It said that about e-book. Book is familiar on every person. Yes, it is
appropriate. Because start from on kindergarten until university need this specific Marketing for Special and
Academic Libraries: A Planning and Best Practices Sourcebook (Medical Library Association Books Series)
to read.

Charlotte Ramsey:

As people who live in typically the modest era should be up-date about what going on or facts even
knowledge to make all of them keep up with the era that is always change and advance. Some of you maybe
can update themselves by looking at books. It is a good choice in your case but the problems coming to you
is you don't know what kind you should start with. This Marketing for Special and Academic Libraries: A
Planning and Best Practices Sourcebook (Medical Library Association Books Series) is our recommendation
to make you keep up with the world. Why, since this book serves what you want and wish in this era.

David Barthel:

In this period globalization it is important to someone to acquire information. The information will make
anyone to understand the condition of the world. The health of the world makes the information better to
share. You can find a lot of referrals to get information example: internet, newspapers, book, and soon. You
will observe that now, a lot of publisher that will print many kinds of book. The actual book that
recommended to you personally is Marketing for Special and Academic Libraries: A Planning and Best
Practices Sourcebook (Medical Library Association Books Series) this book consist a lot of the information
of the condition of this world now. This specific book was represented how does the world has grown up.
The terminology styles that writer make usage of to explain it is easy to understand. The actual writer made
some exploration when he makes this book. Honestly, that is why this book appropriate all of you.

Randall Wilmes:

As a student exactly feel bored to help reading. If their teacher expected them to go to the library in order to
make summary for some guide, they are complained. Just very little students that has reading's heart and soul
or real their hobby. They just do what the teacher want, like asked to go to the library. They go to generally
there but nothing reading critically. Any students feel that reading is not important, boring and also can't see
colorful pics on there. Yeah, it is for being complicated. Book is very important to suit your needs. As we



know that on this era, many ways to get whatever we would like. Likewise word says, many ways to reach
Chinese's country. Therefore this Marketing for Special and Academic Libraries: A Planning and Best
Practices Sourcebook (Medical Library Association Books Series) can make you truly feel more interested to
read.
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