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Projektarbeit aus dem Jahr 2012 im Fachbereich Medien / Kommunikation - Public Relations, Werbung,
Marketing, Social Media, Note: 1-2, Duale Hochschule Baden-Württemberg Mannheim, früher:
Berufsakademie Mannheim, Sprache: Deutsch, Abstract: Intention dieser Arbeit ist es, auf Grund der stetig
zunehmenden Beliebtheit dieser Art von Sponsoring, das Instrument Sportsponsoring als Teil des
Marketing-Mix eines Unternehmens genauer zu betrachten. Worin liegen die Besonderheiten des
Sportsponsorings? Welchen Stellenwert nimmt es im gesamten Marketing-Mix ein?
Dies soll den Kern der Arbeit ausmachen. Die Problematik der Erfolgsmessung von Sponsoringmaßnahmen
wird in dieser Arbeit nicht behandelt.
Vorab gilt es, für das Verständnis grundlegende und allgemeine Begriffe zu definieren und zu erklären.
Hierfür wird anfangs der Marketing-Mix mit seinen zentralen
Bereichen definiert und erläutert, ebenso erfolgt eine Einordnung des Sponsorings in
den Marketing-Mix. Im weiteren Verlauf der Arbeit wird zunächst das Instrument
Sponsoring allgemein behandelt, bevor das Sportsponsoring als dominierende
Sponsoringart näher beleuchtet wird. Es werden die Besonderheiten, Ziele und
Erscheinungsformen thematisiert. Im Anschluss wird an Hand der
Energievertriebsgesellschaft E.ON Bayern Vertrieb GmbH eine Sponsoringstrategie
aus der Praxis dargelegt. Hierbei wird zunächst die Sponsoringstrategie des
Unternehmens in Hinblick auf die Unternehmensziele erläutert. Des Weiteren wird aufgezeigt welchen
Stellenwert das Sponsoring in Vernetzung mit anderen
Instrumenten im Marketing-Mix der E.ON Bayern Vertrieb GmbH einnimmt.
Im abschließenden Schlussfazit wird dem Leser zusammenfassend dargelegt warum
das Sportsponsoring ein so häufig genutztes Kommunikationsinstrument ist und
welchen Stellenwert es grundsätzlich im Marketing-Mix einnimmt.
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From reader reviews:

Raymond Custer:

Do you certainly one of people who can't read gratifying if the sentence chained from the straightway, hold
on guys this specific aren't like that. This Sportsponsoring als Instrument des Marketing-Mix (German
Edition) book is readable by simply you who hate the straight word style. You will find the information here
are arrange for enjoyable examining experience without leaving perhaps decrease the knowledge that want to
give to you. The writer involving Sportsponsoring als Instrument des Marketing-Mix (German Edition)
content conveys the thought easily to understand by a lot of people. The printed and e-book are not different
in the information but it just different as it. So , do you still thinking Sportsponsoring als Instrument des
Marketing-Mix (German Edition) is not loveable to be your top listing reading book?

Steven Whitney:

Reading a guide can be one of a lot of activity that everyone in the world adores. Do you like reading book
consequently. There are a lot of reasons why people like it. First reading a e-book will give you a lot of new
data. When you read a e-book you will get new information because book is one of many ways to share the
information or perhaps their idea. Second, reading a book will make you actually more imaginative. When
you examining a book especially fictional book the author will bring you to imagine the story how the people
do it anything. Third, you may share your knowledge to some others. When you read this Sportsponsoring
als Instrument des Marketing-Mix (German Edition), you can tells your family, friends and also soon about
yours guide. Your knowledge can inspire the others, make them reading a reserve.

Peggy Hardman:

Spent a free time for you to be fun activity to do! A lot of people spent their spare time with their family, or
their particular friends. Usually they doing activity like watching television, likely to beach, or picnic within
the park. They actually doing same thing every week. Do you feel it? Do you want to something different to
fill your own free time/ holiday? Can be reading a book could be option to fill your totally free time/ holiday.
The first thing that you'll ask may be what kinds of reserve that you should read. If you want to test look for
book, may be the e-book untitled Sportsponsoring als Instrument des Marketing-Mix (German Edition) can
be good book to read. May be it might be best activity to you.

Thomas Obrien:

This Sportsponsoring als Instrument des Marketing-Mix (German Edition) is brand new way for you who
has interest to look for some information as it relief your hunger info. Getting deeper you on it getting
knowledge more you know or else you who still having little bit of digest in reading this Sportsponsoring als
Instrument des Marketing-Mix (German Edition) can be the light food in your case because the information
inside this book is easy to get by anyone. These books acquire itself in the form and that is reachable by
anyone, that's why I mean in the e-book type. People who think that in book form make them feel tired even



dizzy this publication is the answer. So you cannot find any in reading a guide especially this one. You can
find what you are looking for. It should be here for an individual. So , don't miss this! Just read this e-book
kind for your better life as well as knowledge.
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